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This Year’s Evaluation
Methodology 

Ascend National Cohort: This report analyzed data collected on the Trendency platform. 103 participants contributed to 
research for the Ascend National Cohort 2025 Report, with the following breakdowns by hub:
● Foster (Seattle): 47
● Kellogg (Chicago): 24
● Morehouse (Atlanta): 32

Ascend Cities: This report analyzed data provided by each individual city program. As is usually the case, each city 
conducted its data collection in its own way, meaning the data was combined manually by the Trendency team for 
comparative analysis. 63 businesses participated in research for the Ascend Cities 2025 Report, with the following 
breakdowns by city:
● Seattle: 29
● New York City: 14
● Twin Cities: 20
● Los Angeles: 0 individual responses (figures used were provided by Ascend directly) 
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Ascend
National Cohort
Business Profiles & 
Program Experience
Data on the 2024-2025 Cohort
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2024-2025 ANC
Business Profiles

Survey respondent demographics
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2024-2025 ANC
Business Profiles

● About half of participants (53%) came from businesses that 
have been around for more than 10 years

● More than half have either an MBE (62%) or SBA
certification (58%)
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2024-2025 ANC Business Profiles

IT and software (38%) or professional services (38%) were the most popular industries.
● Foster’s most popular industry: Professional Services (39%) 
● Kellogg’s most popular industries: Professional Services (31%) and Construction/Real Estate (31%)
● Morehouse: IT and Software (68%)
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2024-2025 ANC
Business Profiles

• B2B transactions were most popular (56%), followed by 
B3G (26%)

• B2G sales were more prevalent among Kellogg (26%) and 
Morehouse (45%) participants
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2024-2025 ANC
Program Experience

When asked if they believed the 
Ascend Program provided high-
quality support or if it could have 
done better, a large majority of 

participants (88%) agreed that 
the Ascend provided high-
quality support that will have a 
lasting impact on their business 
(60-100 out of 100).
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2024-2025 ANC Program Experience

Engagement with other business owners and having the ability to have multiple people participate
had the biggest impact across the board. Foster participants also appreciated engaging with business 
school faculty and having an Ascend business coach.
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2024-2025 ANC Program Changes Made

More than half of participants improved their marketing (64%), while nearly half said they were able to 
reduce operating costs (44%) and/or improve their accounting or financial management system 
(44%).



Ascend 
National Cohort
Financial Reporting 
& Job Growth
An Update on Previous Cohorts
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Update on 
Previous ANCs
New Customers & Contracts

● Both cohorts were most likely to add 1-5 new customers in 2023 and 2024

● The percentage of 2023-2024 ANC participants adding more than 10 new 
customers increased by 7%

● The 2022-2023 ANC reported a 55% increase in the total value of new 
contracts, while this number among 2023-2024 participants jumped by 117%
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Update on 2023-2024 ANC Revenue Growth
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Update on 
Previous ANCs
YoY Growth

● The 2022-2023 ANC reported an average growth rate of 14% from 2023 to 
2024, resulting in an average growth of $580K

● Last year’s cohort reported an average YoY growth of $1.6M from 2023 to 
2024, with 2 out of 5 participants reporting a YoY growth rate over 20% , 
and an average growth of 30%
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Update on Previous ANCs Business Happenings



City Programs



Ascend Cities
Financial Overview & 
Program Experience
Seattle, NYC, Twin Cities, and LA
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Ascend Cities Program Breakdowns



Engage.  Recognize.  Adapt.

Ascend Cities Revenue Growth
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Ascend Cities Total Contract Values for 2024
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Ascend NYC Revenue & Business Growth
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Ascend Twin Cities Revenue & Business Growth
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Ascend Seattle Revenue & Business Growth
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Ascend Seattle Program Experience
Charting the Path Forward



More Than Just Data.

www.trendency.com
Trendency-Research

Untitled 
design.png

https://www.linkedin.com/company/trendency-research/
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